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 SRI VENKATESWARA COLLEGE  

(UNIVERSITY OF DELHI) 

 

EVENT REPORT 
 
NAME OF THE EVENT:  Orientation of The Marketing Club 

 

DATE DEPARTMENT COMMITTEE/SOCIETY  COORDINATORS’ NAME 

15th September, 2023 Commerce  The Marketing Club Ms. Sunita Chhabra 

TIME VENUE NUMBER OF 

PARTICIPANTS 

NATURE: Outdoor/Indoor; 

online/offline/hybrid 

11:00 am – 2:00 pm Seminar Hall 136 Students + 8 faculties Offline  

FINANCIAL 

SUPPORT/ASSISTA

NCE (if any): 

 

NA 

 

BRIEF INFORMATION ABOUT THE ACTIVITY 

TOPIC/SUBJECT OF THE 

ACTIVITY  Orientation of The Marketing Club (MAC) 

OBJECTIVES 
 The session was aimed at enlightening the students about 

the Marketing Club and its working.  

METHODOLOGY 
The session was an offline session in the seminar hall of 

college. The duration of the session was 3 hr from 11am to 

2pm. During the orientation program members of MAC 

introduced themselves and provide insights into their role 

and responsibilities within the club to the first-year 

students. Some entertaining activities were also planned to 

promote interaction and engagement among the new 

comers.  

INVITED SPEAKERS WITH 

AFFLIATION DETAILS 

(IF ANY)  

NA 
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OUTCOMES 
• This orientation increased the awareness about the MAC, 

its activities, roles, and responsibilities of members 

among the first-year students nurturing a sense of 

connection within the club. 

• In this program some brainstorming quizzes were 

organized. This may have developed the creative thinking 

ability among the participants. 

• Total 14 teams participated in the competition “Taqdeer 

Ki Topi”, and team “Papita Guys” and “Marketing 

Munchies” won the competition. 

 

  

PROOFS & DOCUMENTS ATTACHED (Tick mark the proofs attached):  

1 

Notice & 

Letters 

          

2 

Number of Participants & 

Name of participants  

                                

 

 

 

  

3 

Video clip 

4 

Photos 

 

 

  

5 

Feedback 

Form & 

analysis 

 

6 

News clip 

with details 

 

7 

Sample Copy of the 

Certificate 

 

 8  

Posters/ 

Invites 

 

9 

Event report 

Attested by 

Event 

Coordinator & 

IQAC 

Coordinator 

 

 

 

  

10 

Any other 

document 

 

IQAC Document No:   IQAC/SVC/2023-24/COM/05                          Criterion No:  3 & 5   

Departmental file no: COMMERCE/2023-24/MAC IQAC file No: SVC/2023-24 

 

NAME OF TEACHER & 

SIGNATURE 

NAME OF HEAD/ 

COMMITTEE INCHARGE 

& SIGNATURE 

IQAC COORDINATOR (SEAL & 

SIGNATURE) 

Dr. Arpita Kaul, Dr. 

Sindhumani Bag, Dr. P. 

Chengalrayulu, Ms. Antima 

Sharma 

Ms. Sunita Chhabra Prof. Swarn Singh 
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For Reference 

Criterion I  Curricular Aspects (planning 

& Implementation) 

 

 

Criterion 

V 
Student Support & Progression 

Criterion II Teaching Learning & 

Evaluation 

Criterion 

VI 
Governance 

Criterion III Research, Innovations & 

Extension 

Criterion 

VII 
Institutional Values & Best 

Practices 

Criterion IV Learning Resources and 

Infrastructure 

  

 

REPORT ON ORIENTATION PROGRAM OF THE MARKETING CLUB ON 15th SEPTEMBER 

2023 

The Marketing Club (MAC) of Sri Venkateswara College organized orientation on 15th September 2023 in 

the seminar hall, Durgabai Deshmukh Block of the college. Sri Venkateswara College the Marketing Club 

team comprised of Ms. Sunita Chhabra as its convenor, Dr. Arpita Kaul, Dr. Sindhumani Bag, Dr. P. 

Chengalrayulu, Ms. Antima Sharma as members, who ensured that the orientation was carried out smoothly 

in an effortless manner. The session started with the welcome address and introductory remarks from our 

Convenor Ms. Sunita Chhabra. Ms. Sunita Chhabra addressed the students and highlighted the importance of 

marketing and the working of MAC. Later president of MAC briefly explained about MAC, its workings, and 

its structure to the students. After this one-by-one different departmental heads of MAC explained about their 

departments and its working like events and logistics, creative, social media, outreach and technical and 

content. During the event, a series of engaging marketing-related activities were organized, including 

interactive games, quizzes, and various fun exercises. The President of the Marketing Club provided a 

comprehensive overview of the club's recruitment process, elaborating the reasons and methods for new 

members to join MAC.  

The session, which spanned over three hours from 11:00 AM to 2:00 PM, attracted a total of 136 students and 

8 faculties of Sri Venkateswara College. At the conclusion of the session, the Core Team asked questions from 

the audience, fostering a dynamic and interactive atmosphere. Participants were encouraged to share their 

experiences and provide valuable feedback. 

Following the orientation, MAC hosted a competition entitled 'Taqdeer ki Topi,' which saw the enthusiastic 

participation of 14 teams. This competition challenged participants to discover creative alternative uses for a 

product and effectively communicate these ideas to the judging panel. Participants were evaluated based on 

their logical reasoning, creativity, confidence, and presentation skills. Team “Papita Guys and Team 

Munchies” won the quiz. 
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WELCOME ADDRESS BY MS. SUNITA CHHABRA  
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ORIENTATION SLIDES 
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QUIZ 
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GROUP PHOTOS 
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WINNER OF TAQDEER KI TOPI 
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POSTER OF EVENT 
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PERMISSION LETTER 
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FEEDBACK FORM: ORIENTATION OF THE MARKETING CLUB  

Date: 15th, September, 2023 

Year of the Study 

 

 

Name of the Course 

 

How satisfied were you with the session? 
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